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Céline Imart (PPE)

Subject:  Certification of cosmetic products

A Kantar survey published in June 2024 revealed that more than 7 out of 10 consumers are
drawn to cosmetic products that have a certification, including certification detailing the
product’s environmental impact. This corroborates a finding from a 2023 McKinsey study
that products making ESG (Environment, Social and Governance) claims have recorded
significant growth. A number of European companies, including the Pierre Fabre
pharmaceutical firm located in my constituency, formed a consortium to develop a rating
scale for environmental and societal impact, enabling consumers to better make purchases.
Over 20 firms in the cosmetics and food supplements industries collaborated on the project,
under the auspices of the French standardisation association AFNOR, which led to the
formalisation of the AFNOR Spec 2215 guide in June 2023. This is helping to create the
transparency that European citizens want.

1. Is the Commission planning to implement environmental certification labels for
cosmetic products?

2. If so, will it take inspiration from models established by European firms incorporating
specific criteria in this field (protection of biodiversity, nature, compliance with social
and societal standards)?
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