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to the Commission

Rule 144

Ludék Niedermayer (PPE)

Subject:  Protection of European producers and sellers against unfair competition from
sellers on Chinese online marketplaces

The family-owned publishing house 4 Kavky developed two dozen board games over five
years and sold around 15,000 units. But it no longer exists today. The company was brought
to its knees by extremely cheap Chinese copies that flooded the Chinese online marketplace
Temu. Anonymous sellers disappeared and returned under new profiles, they used stolen
photos and descriptions, and sold these copies at prices that were not supported by costs. It
didn’t help that the company had an extensive international licensing agreement.

How can a company effectively defend itself in such a situation?
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