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Subject: Request for information on EU promotional campaigns

The Commission has provided significant marketing funding under the Promotion of Protein 
Meats budget to the Irish Government and other Member States. This funding has greatly 
benefited farmers and the meat industry and has also informed the wider public of the 
nutritional benefits of meat consumption.

For example, there is funding of EUR 3.46 million for beef and lamb campaigns. These 
campaigns are coordinated by the Irish food board, Bord Bia, which has members of all 
stakeholders on its board who also co-fund the marketing campaigns.

In this context, the Commission is asked:

1. Are only EU-produced products eligible for this marketing funding?

2. Can products that are produced outside of the EU be considered eligible for promotional 
funding?

3. Is there an EU monitoring process in place to ensure that only EU-produced meat is 
funded?
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