Question for written answer E-001710/2026

to the Commission

Rule 144

Emmanouil Fragkos (ECR), Galato Alexandraki (ECR), Tomas Kubin (PfE), Emil
Radev (PPE), Jana Nagyova (PfE), Diana Iovanovici Sosoaca (NI), Serban Dimitrie
Sturdza (ECR), Zala Tomasi¢ (PPE), Maria Zacharia (NI), Nikos Pappas (The Left),
Claudiu-Richard Tarziu (ECR), Waldemar Tomaszewski (ECR), Bert-Jan Ruissen
(ECR), Sebastian Tynkkynen (ECR), Nicolae Stefanuta (Verts/ALE), Georgiana
Teodorescu (ECR), Lukas Mandl (PPE)

Subject:  Digital gambling advertising

The rapid expansion of digital gambling advertising, particularly through social media
platforms, raises serious concerns regarding social welfare, mental health and the protection
of minors.

Scientific research demonstrates that online gambling is associated with increased rates of
addiction, anxiety, depression, impulse control disorders and financial ruin, with long-term
psychological impacts on affected players, on their families and on their social environment.

Advertising through podcasts and short-form video content (reels) and, unfortunately, through
the use of willing influencers, leads to the recruitment of victims from vulnerable groups in
society, including minors.

The constant projection of ‘successful’ role models, the normalisation of gambling as a form
of entertainment, and its association with economic and social success directly affect the
psychology of children and adolescents, shaping distorted perceptions of risk, chance and
money.

At the same time, a significant share of digital gambling advertising is disseminated through

algorithmically targeted advertisements on social media, within environments that remain, to
a large extent, insufficiently controlled with regard to age verification, content and frequency
of exposure.

The Commission is therefore asked:

1.  How does it assess the impact of digital gambling advertising on addiction and mental
health, particularly with regard to minors?

2. Does it intend to propose stricter rules or limitations on the advertising of digital
gambling on social media platforms?
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