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Citizens rely increasingly on online platforms and influencers to access information and form
their opinions on a wide range of issues. The increased use of those services has resulted in
risks and challenges for citizens, free media and the society as a whole.

The EU has a robust legal framework to address these challenges. The Digital Services Act!
(DSA) - the EU’s flagship legislation on the responsibilities of online platforms - inter alia
requires very large online platforms to assess and mitigate risks stemming from their service,
for example related to influencer programmes. The protection of minors Guidelines?
recommends measures to online platforms concerning influencers. In addition, the
Audiovisual Media Services Directive (AVMSD)? also covers influencers when they qualify
as audiovisual media services. The Political Advertising Regulation* also contains obligations
for influencers if political messages are published by them in exchange for monetary benefits
or benefits in kind>. Moreover, with the EU Influencer Legal Hub the Commission provides
material to facilitate compliance with EU consumer law by influencers.

The role of influencers will be considered in the AVMSD review and in the Digital Fairness
Act to complement existing EU rules. The Commission will support the setting up of a
voluntary network of influencers to raise awareness about relevant EU rules. It will encourage
ethical standards and voluntary commitments, including regarding information integrity, and
support work by influencers to promote digital literacy. Additionally, the Commission will
provide updated Guidelines for teachers and educators on tackling disinformation and
promoting digital literacy which will cover the role of influencers.
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